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J'WAVE HAS BECOME
AN INTRICATE PART OF BIG CITY PEOPLE'S
MUSIC LIFE-STYLE.

. IT HAS ALSO BEEN RECOGNIZED

AS HAVING A VERY UNIQUE POSITION
AS A FM STATION.

A LARGE 5CALE CENSUS

WITH RATINGS TO MATCH HAS PROVEN
THAT J-WAVE IS AGGRESSIVELY ACCESSED
IN MANY VARIOUS SCENES OF CITY LIFE
WE WILL SHOW YOU

HOW J-WAVE HAS BECOME

THE FIRST FM STATION

TO EFFECTIVELY BECOME

AN ENVIRONMENTAL CREATIVE ENTITY
FOR TODAYS OFFICE LIFE-STYLE.

WE HOPE THAT THIS BOOKLET

CAN BE A SOURCE OF INSPIRATION

AND INFORMATION FOR YOU.
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CREATIVE OFFICE RESEARCH

music in creative office
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CREATIVE OFFICE ACCESS.
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CREATIVE OFFICE RESEARCH

music in creative office
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THE CREATIVE OFFICE CONTINUOUS MUSIC FLOW.
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CREATIVE OFFICE RESEARCH

music in creative office
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CREATIVITY GROWTH PROPORTIONATE TO OFFICE MUSIC QUALITY.
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CREATIVE OFFICE RESEARCH

source of music
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"FM" THE "NO COMPARISON" MUSIC SOURCE.
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CREATIVE OFFICE RESEARCH

source of music
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"]-WAVE” THE OFFICE FLAGSHIP OF FM
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CREATIVE OFFICE RESEARCH

source of music
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INCREASED OFFICE SENSITIVITY BY J-WAVE.
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CREATIVE OFFICE RESEARCH

music access time
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BEGINNING THE OFFICE DAY WITH COMFORTABLE MUSIC.
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CREATIVE OFFICE RESEARCH

music access time
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J-WAVE THE OFFICE WAVE AUTHORITY.
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CREATIVE OFFICE RESEARCH

FIWV1 station access
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OUTSIDE OFFICE LIFE IS J-WAVE.
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FIV1 station access
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J'WAVE'S STRONG ACCESS APPEAL POWER.
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CREATIVE OFFICE RESEARCH

reason for FIVMlI music
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EFFECTS OF QFFICE MUSIC TO SO0THE AND INSPIRE.
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reason for FM music
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PERFECT LISTENING BALANCE NOT THE ONLY REASON FOR THE J-WAVE CHOICE.
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reason for FM music
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J"WAVE THE TOP BRAND FOR OFFICE LIFE.
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J-AYING TOGETHER AT 81.3 FM
YOUR SOPHISTICATED UPSCALE ACCESS SCENE
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